dadenusaulaul (Social media)
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Countries with the highest number of internet users as of December 2019 (in millions)

China

India

United States

Indonesia

Brazil

Nigeria

Japan

Russia

Bangladesh

Mexico

Germany

Philippines

Turkey

Vietnam

Iran

United Kingdom

France

Thailand

Italy

Egypt

67.6

63.54

54.8

49.23

100 200 300 400 500 600 700 800

Number of intemet users in millions

Additional Information:
Warldwide:; Internet Warld Stats; ITU; December 2019

TOTAL
POPULATION

7.75

URBANISATION:

55%

900 1000

MAHASARAKHAM UNIVERSITY

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND MOBILE, INTERNET, AND SOCIAL MEDIA USE

UNIQUE MOBILE INTERNET
PHONE USERS USERS

5.19 4.54

PENETRATION PENETRATION

67 % 59%

ACTIVE SOCIAL
MEDIA USERS

3.80

PENETRATION

49%

5"\ Hootsuite

we
are,
social

Uszndlng J91uu

JldBumasiin wn

. ) | U5 UT 18 VDS

lan 37UU 57 a1uAU

0041022 VinwzwazdAnnaviaiian1swdsuwdas (Digital Literacy and Life for Transformation)



MAHASARAKHAM UNIVERSITY

I| unun

- A9ududlddunadilianalan Ussaa 4.5

v Y

NUATUAU

A o 2 v v o) vy W
e IUIUUINDY 3.8 NUATUAU N1TFadAN
aaulayl

0041022 VinwzwazdAnnaviaiian1swdsuwdas (Digital Literacy and Life for Transformation)



MAHASARAKHAM UNIVERSITY

I| unin

* Uszwmdlng T9uduglddunadiin undududu
#1 18 vaslan I 57 a1uAU

Number of internet users in Thailand from 2017 to 2023 (in millions)

70
60 574
50
40

30

MNumber of users in millions

20

2017 2018 2019* 2020* 2021* 2022* 2023"

Sources Addtional Information:
Statista; Statista Digital Market Outlook Thailand; Statista Digital Market Outlook; 2017 to 2018
© Statista 2020
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1.
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IWBUWIAIAD (Identify Network)

LELLWINAYTUY (Creative Network)
auvauludafeaiu (Passion Network)
32UNUYI9U (Collaboration Network)
Uszaun1salladauass (Virtual Reality)
\A3oYEaN15UTENaUaTN (Professional Network)
\3atneibeuraiuszninegld (Peer to Peer : P2P)
AU EIAN(Social networking site)

lUsunsudsau (Social network application)
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| 1. wWeuwinIn (Identify Network)

22® MYyspace

a place for friends

&

0041022 Winwzuaziinndvaianisilasunuas (Digital Literacy and Life for Transformation)




MAHASARAKHAM UNIVERSITY

I 2. weunsnasu (Creative Network)

3 YouTube yahoo!

| ‘0a

f MULTIPLY
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Il 3 anuvauludafieany (Passion Network)
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| 4. 39unuUNIU (Collaboration Network)
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I| 5. Uszaunsaiiaiiouass (Virtual Reality)

Y
i " 7 3 A
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§/ RAGNAROK ONLINE !
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| 6. 38U BN1I5UTENBUBITN (Professional Network)

GotoKnow Linked [T}
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| 7. wiednafwausanusEndNee(lY (Peer to Peer : P2P)

v
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I| 8. wAS2UNwaIAN(Social networking site)

=

1 Orkut
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|2 lUsunsudeny (Social network application)

© O

N Y% msn¥'

WeChat
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Active social network penetration in selected countries as of January 2020

UAE 99%
Taiwan 88%
South Korea 87%
Malaysia 81%
Singapore 79%
Hong Kong 78%
Argentina 76%
New Zealand 75% U ig LV‘ ﬂ‘lm EJ
Thailand 2% * v v A
Sweden 73% a u ﬂ U CV| 9
Saudi Arabia 72%
China 72%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 110%
Share of population
Sources Additional Information:
We Are Social: DataReportal; Hootsuite Worldwide; We Are Social: DataReportal; January 2020; active accounts on the top social network in each country compa
© Statista 2020
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MOST ACTIVE SOCIAL MEDIA PLATFORMS

PERCENTAGE OF INTERNET USERS WHO REPORT USING EACH PLATFORM [SURVEY BASED)

FACEROOK
YOUTUBE
UNE
FB M ESSENGER
INSTAG RAM
wirer T 52%
SKYPE 7%
unceon T 25%
PranEr —— 25N
WECHAT 5%
WHATSAPP 5%
wirch . 24%
snarcHaT T 20%
- snaweso I 9% R re
rumet: T 19%
I vaoeo T 9%

. SOCIALNETWORK

“* Hootsuite g‘éi

al

i - https://www.bullvpn.com/en/blog/detail/top-social-media-thailand-2019

a o
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2. RIMUINSNE1IANNUADAANY UNIINSIALLYEI LA

3, “Gnsdruynnalulanaaulail” Lilysadlnasa nsalfne
USWN Cambridge Analytica
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https://www.springnews.co.th/social/676512
https://mgronline.com/local/detail/9560000083816
https://www.chula.ac.th/cuinside/7484/
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1. n1slgdedenuaauladiinanisAnen
2. mslvdediausaulaliun1singsia
3. n1sitaadInuaaulalinaAUUULAY
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wiki®
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Percentage of Population having a Mobile Phone and
E-Commerce Revenue in Thailand

CEN: 83%

S

<>
BKK: 90%

1,907 million usD 4,741 million usD
4
2015 DIGITAL BRANDING
™ Source: Data compiled by The Gem and Jewelry Institute of Thailand (Public Organization) MARKETING

CONTENT
MARKETING

VIDED
PRODUCTION
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GMM GRAMMY CONTENT PROVIDER SuQu
Tu DIGITAL PLATFORM lia: SOCIAL MEDIA goalGguRvhUQ

G-MM-

GRAMMY

FACEBOOK

THE LARGEST FAN BASE
COMMUNITY IN THAILAND

97udu Like Fan Page

TuinSo GMM GRAMMY
sounuuu'\nna'\

38 au

FusuIBuu Facebook Tuus:inalng

35 au

Us:uarunasiasn
nn FACEBOOK USER Tulng
LIKE InS© GMM GRAMMY

LS
1 1w w
= N
1Juagulioy

[ O
INSTAGRAM

THE LARGEST FAN BASE
COMMUNITY IN THAILAND

67

Asgaagdaaiu
Uu INSTAGRAM

JovfAadu

TuinSo GMM GRAMMY

Youl[T1)

YOUTUBE

THE MOST VIEWED
CHANNEL AND VIDEO
OF AL TIME IN THAILAND

[ > Pripai
UUOC’DDSDU
17,349 mu

(6035550910 Top 100 Youtuber)

FOou GMM GRAMMY Official

UOQDD
auqQu
Jovuds:InFf
t35Yate)e)
5u<‘:1'g1 5
Jovnolan

g9a3d 2557-2558
Sasnisiaulaeogh

114 %

12a715UZUSOL 2557-2558
Sasnisiaulaeogn

153%

o1yzoNIINIY m
AdulnnyogTludoy +2

18 -34U

LINE TV
THE MOST VIEWED

VIDEG CONTENTS IN THAILAND

GMM GRAMMY
Asovg2Q32dgvda

1,390 audd

UOQDD

auqu

Jovuds:Inf
TuU 2558

178 ﬁwu:_):)

ruﬂﬁ

goadd
auQu
Jovds:Inf
TuU 2558
173 audd

HORMONES

THE FINAL SEASON-

C

GOOGLE
TOP SEARCHIN

IN VARIOUS CATEGORIES IN 2015

suaun
rnud>a SEARCH

4 Sudunsnituzov
GMM GRAMMY
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i : https://www.marketingoops.com/news/brand-move/gmm-content-provider-digital-platform-social-media/
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